Wyze: Al vs Human Customer Support

Current State Goal Development KPIs Final Methoc Chat Prompts

e Customers rely on agents How can we leverage Al customer e CSAT score increase 1at Promt
e Difficult to find chat support support to the maximum without  Self Service Rate increase Chat ‘ompts

e Multiple phone numbers losing customers and profit? * Reduced time to access support
UX/UI
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Two iterations in the Wyze chatbot:
1.Increase in follow up questions
2.Increase in friendliness
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> @ —> g “How does changing the characteristic of the chatbot impact
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